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Community Choice Aggregation (CCA) 
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Community Benefits of CCA’s1

Alternative revenue streams to local government

Control over local energy rates and future

Cost savings to consumers

Encourage local job creation

Promote greater renewable energy use

A new, positive touchpoint with community

1. California Choice energy Authority website. https://californiachoiceenergyauthority.com/benefits-of-cca/
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California CCA’s

1. Marin Clean Energy

2. Sonoma Clean Power

3. Lancaster Choice Energy

4. CleanPowerSF

5. Peninsula Clean Energy

6. Silicon Valley Clean Energy

7. LA Clean Power Alliance 

8. Desert Community Energy

9. Apple Valley Clean Energy

10. Monterey Bay Community Power

11. Pico Rivera Innovative Municipal Energy

12. Redwood Coast Clean Energy

13. San Jacinto Power Map - https://www.desertcommunityenergy.org/
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PART I
Feasibility & Implementation Study

Methodology: Two-Part Study

PART II
Deep Dive
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➢ Achieve nominal electricity cost savings.

➢ Increase renewable energy utilization.

➢ Obtain control over electric generation costs to provide a 
higher level of rate stability for local residents and businesses.

➢ The technical / feasibility study identifies pertinent 
specifications and requirements associated with the 
prospective CCA Program.

➢ Include the projected impacts of various clean energy and GHG 
reduction scenarios.

➢ Economic / employment component helps determine the 
broad effects on economy and labor in the County.

Requirements of Feasibility Studies
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Completion of Feasibility Studies 
vs. Low Income Assessments

FEASIBILITY & 
IMPLEMENTATION STUDY?

LOW INCOME 
ASSESSMENT?

1. Marin Clean Energy

2. Sonoma Clean Power

3. Lancaster Choice Energy

4. CleanPowerSF

5. Peninsula Clean Energy

6. Silicon Valley Clean Energy

7. Clean Power Alliance (LA County)

8. Desert Community Energy

9. Apple Valley Clean Energy

10. Monterey Bay Community Power

11. Pico Rivera Innovative Municipal Energy

12. Redwood Coast Clean Energy

13. San Jacinto Power

Comparison between the number of CCAs that developed a feasibility study and included an Low Income Assessment. 

No
No

No
No

No
No
No
No
No

No

No
No

No
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PUC Requirements for Establishing CCA 
Service in the SCE Territory

The CPUC does NOT require a low income assessment 

https://www.sce.com/wps/wcm/connect/ce1863d2-c736-40e5-93a6-8d6441fed246/Chapter+3+-+Establishing+CCA+-
+Version+2.0+-+DRAFT+-+05012015+-+MD05265.pdf?MOD=AJPERES
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A Deeper Dive into 5 CCA’s
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DO CCA’S BENEFIT LOW-INCOME COMMUNITIES IN CA?

1. How will the CCA model affect low-income communities in CA?

2. Where and which low-income areas are applying for CCA?

3. Have the 13 current CCAs submitted an Economic Impact or 

Economic Assessment Plan?

4. Are any of the plans including a Low Income Assessment?

5. Did CCAs looked at the impact in low-income communities? Why 
or why not?

Strategic Questions
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2017 Statistics For Residential CARE Customers 
By County/City

Community Number Of
Accounts

Percent  Of 
Total

Annual Usage
(kWh)

Annual Revenue

LOS ANGELES 93,006 32.8% 418,385,494 $48,619,644

LANCASTER 20,429 41.5% 151,781,257 $8,005,990

PICO RIVERA 6,801 42.2% 39,639,247 $4,071,596

CATHEDRAL CITY 7,152 34.0% 67,092,905 $7,772,560

SAN JACINTO 6,299 47.3% 48,657,816 $5,837,872
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LA Clean Power Alliance

•

D E E P  D I V E

S u b m i t t e d  a n  e c o n o m i c  i m p a c t  o r  e c o n o m i c  
a s s e s s m e n t  p l a n ?

P l a n  i n c l u d e s  a  l o w  i n c o m e  a s s e s s m e n t ?

D i d  C C A ’ s  l o o k  a t  t h e  i m p a c t  i n  l o w - i n c o m e  
c o m m u n i t i e s ?  W h y  o r  w h y  n o t ?2017 Statistics For Residential CARE Customers 

Number of
Accounts

Percent  
of Total

Annual Usage
(kWh)

Annual 
Revenue

93,006 32.8% 418,385,494 $48,619,644

STRATEG IC  QUESTIONS

q

q

q

D o e s  C A R E  c u s t o m e r  h a s  t o  p a y  e x i t  f e e ?

q
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2018 Adopted Rates:

LA Clean Power Alliance
• Agoura Hills
• Alhambra
• Arcadia
• Beverly Hills
• Calabasas
• Camarillo
• Carson
• Claremont
• Culver City
• Downey
• Hawaiian Gardens
• Hawthorne
• Los Angeles County
• Malibu
• Manhattan Beach
• Moorpark
• Ojai
• Oxnard
• Paramount
• Redondo Beach
• Rolling Hills Estates
• Santa Monica
• Sierra Madre
• Simi Valley
• South Pasadena
• Temple City
• Thousand Oaks
• Ventura
• Ventura County
• West Hollywood
• Whittier

• CPA currently doesn't have a billing breakdown for CARE costumes. 



14

Lancaster Choice Energy

§

§

D E E P  D I V E

2017 Statistics For Residential CARE Customers 

Number of
Accounts

Percent  
of Total

Annual Usage
(kWh)

Annual 
Revenue

20,429 41.5% 151,781,257 $8,005,990

STRATEG IC  QUESTIONS

S u b m i t t e d  a n  e c o n o m i c  i m p a c t  o r  e c o n o m i c  
a s s e s s m e n t  p l a n ?

P l a n  i n c l u d e s  a  l o w  i n c o m e  a s s e s s m e n t ?

D i d  C C A ’ s  l o o k  a t  t h e  i m p a c t  i n  l o w - i n c o m e  
c o m m u n i t i e s ?  W h y  o r  w h y  n o t ?

q

q

q

D o e s  C A R E  c u s t o m e r  h a s  t o  p a y  e x i t  f e e ?

q
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2018 Adopted Rates
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San Jacinto Power

§

§

D E E P  D I V E

2017 Statistics For Residential CARE Customers 

Number of
Accounts

Percent  
of Total

Annual Usage
(kWh)

Annual 
Revenue

6,299 47.3% 48,657,816 $5,837,872

Strateg ic  Quest ions

S u b m i t t e d  a n  e c o n o m i c  i m p a c t  o r  e c o n o m i c  
a s s e s s m e n t  p l a n ?

P l a n  i n c l u d e s  a  l o w  i n c o m e  a s s e s s m e n t ?

D i d  C C A ’ s  l o o k  a t  t h e  i m p a c t  i n  l o w - i n c o m e  
c o m m u n i t i e s ?  W h y  o r  w h y  n o t ?

q

q

q

D o e s  C A R E  c u s t o m e r  h a s  t o  p a y  e x i t  f e e ?

q

1 (https://www.pe.com/2018/01/27/power-program-will-cut-costs-in-san-jacinto/)
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2018 Adopted Rates
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City of Pico Rivera

§

D E E P  D I V E

2017 Statistics For Residential CARE Customers 

Number of
Accounts

Percent  of 
Total

Annual Usage
(kWh)

Annual 
Revenue

6,801 42.2% 39,639,247 $4,071,596

Strateg ic  Quest ions

S u b m i t t e d  a n  e c o n o m i c  i m p a c t  o r  e c o n o m i c  
a s s e s s m e n t  p l a n ?

P l a n  i n c l u d e s  a  l o w  i n c o m e  a s s e s s m e n t ?

D i d  C C A ’ s  l o o k  a t  t h e  i m p a c t  i n  l o w - i n c o m e  
c o m m u n i t i e s ?  W h y  o r  w h y  n o t ?

q

q

q

D o e s  C A R E  c u s t o m e r  h a s  t o  p a y  e x i t  f e e ?

q
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2018 Adopted Rates
Pico Rivera
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Cathedral City

§

D E E P  D I V E

2017 Statistics For Residential CARE Customers 

Number of
Accounts

Percent  of 
Total

Annual Usage
(kWh)

Annual 
Revenue

7,152 34.0% 67,092,905 $7,772,560

Strateg ic  Quest ions

S u b m i t t e d  a n  e c o n o m i c  i m p a c t  o r  e c o n o m i c  
a s s e s s m e n t  p l a n ?

P l a n  i n c l u d e s  a  l o w  i n c o m e  a s s e s s m e n t ?

D i d  C C A ’ s  l o o k  a t  t h e  i m p a c t  i n  l o w - i n c o m e  
c o m m u n i t i e s ?  W h y  o r  w h y  n o t ?

q

q

q

D o e s  C A R E  c u s t o m e r  h a s  t o  p a y  e x i t  f e e ?

q
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2018 Adopted Rates

Cathedral City
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Barriers to Sharing of Information

- Define basic concepts relevant to electric utility actions with 
respect to CCAs, including “marketing,” “lobbying,” “promotional or 
political advertising,” and “competitively sensitive information.”
- Require preparation and distribution of a neutral comparison of 
the tariffs of the utility and any CCA within that utility’s service 
territory.
- Require a separation between a utility’s marketing division and 
its other functional divisions, such as billing and customer service, for 
any utility that intends to market against actual or potential CCAs 
within its territory.
- Require utilities to provide access to information to CCAs on the 
same terms as it does for its independent marketing division.
- Prohibit utilities from speaking on behalf of a CCA or making 
any untrue or misleading statement about a CCA’s service.  Require 
modified draft rules to apply tariff provisions in the same manner to 
similarly situated entities.
- Institute reporting and other documentation requirements for 
utilities related to their interactions with CCAs and with their 
independent marketing divisions.
- Require periodic audits of utilities to assess their compliance 
with the Code of Conduct.
- Establish a complaint procedure for use by CCAs in the event 
that they believe a utility is not meeting its obligations under this 
Code.

CODE OF CONDUCT

Most Pertinent: 

7) An electric corporation shall provide access to utility 
information, rates and services to community choice 
aggregators on the same terms as it does for its 
independent marketing division.  

9) An electrical corporation shall refrain from: 1) speaking 
on behalf of CCA a program; 2) giving any appearance of 
speaking on behalf of any CCA program; or 3) making any 
statement relating to the community choice aggregator’s 
rates or terms and conditions of service that is untrue or 
misleading, and that is known, or that, by the exercise of 
reasonable care, should be known, to be untrue or 
misleading.
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RPS & CCAs

• Original legislation (SB 1078, 2002) was 20% by 2017. Accelerated targets effective January, 2007 

(SB 107, 2006).

• All RPS-obligated retail sellers must procure an incremental 1% of retail sales per year until 2010 

• 20% obligation continues post-2010

• RPS-obligated entities include: Investor Owned Utilities (IOUs), Energy Service Providers (ESPs) 

and Community Choice Aggregators (CCAs)

• RPS procurement compliance is measured in terms of electricity deliveries, not signed contracts. 

• California has set a further goals of 33% renewable energy by 2020.

The Renewables Portfolio Standard (RPS) Program requires all retail 

energy sellers to procure 20% renewable energy by 2010.
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Recommendations

1) Ensure CCA’s include low-income assessments in their economic feasibility plans.

2) Have a clear process for outreach to low-income individuals and families.

3) Allow information to be gathered from IOU’s regarding low-income rates/CARE.

4) Clearly articulate low-income services in CCA areas.

5) Make renewable explicit as part of forming a CCA and not just the RPS.

6) The state should study and consider allowing CCAs to form in non-IOU territories.

7) CARE costumers should continue to be exempt from paying the exit fee to join a 
CCA
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ANY 
QUESTIONS?
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Aura Vasquez

Consulting@Auravasquez.com

www.Auravasquez.com

Thank You

Jose Hernandez

jhernandez@ideatecal.com

www.ideatecal.com

mailto:Consulting@Auravasquez.com
http://www.auravasquez.com/
mailto:jhernandez@ideatecal.com
http://www.ideatecal.com/
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Research & Resources
Marin Clean Energy:
Light Green – Default service program
Deep Green – Optional 100% renewable energy program
Deep Green Champion Program – Local businesses, non-profits, and public agencies that choose 100% renewable energy.

Local Sol Program – Community Solar, 100% Local Solar Energy
Net Energy Metering (NEM) Program – – Bill credit for clean power fed to the grid
Smart Charge Electric Vehicle Pilot Program – An EV pilot program that adapts the times when your car is charging in order to 
help relieve grid congestion and maximize renewable energy capacity in California.
Energy Efficiency Program – Rebates, technical assistance and financing for energy efficiency
Feed-in Tariff Program – Standard payment and terms for mid-scale projects (up to one megawatt capacity)

Sonoma Clean Power:
CleanStart – Basic default service
EverGreen – Optional 100% renewable energy
NetGreen – Bill credit for clean power fed to the grid
ProFIT – Standard payment and terms for mid-scale projects (up to one megawatt capacity)
Drive EverGreen – A program aimed at fostering electric vehicle adoption
Energize – Demand response

Lancaster Choice Energy:
Clear Choice – Basic, default service
Smart Choice – Optional 100% renewable energy
Personal Choice Program – Bill credit for clean power fed to the grid
Smart Choice Champions – Local businesses, non-profits, and government agencies that choose to buy 100% renewable energy

https://www.mcecleanenergy.org/
https://www.mcecleanenergy.org/50-renewable/
https://www.mcecleanenergy.org/100-renewable/
https://www.mcecleanenergy.org/deep-green-champions/
https://www.mcecleanenergy.org/100-local-solar/
https://www.mcecleanenergy.org/solar-customers/
https://www.mcecleanenergy.org/smartcharge/
https://www.mcecleanenergy.org/energy-savings/
https://www.mcecleanenergy.org/feed-in-tariff/
http://sonomacleanpower.org/
http://sonomacleanpower.org/your-options/cleanstart/
https://sonomacleanpower.org/your-options/evergreen/
http://sonomacleanpower.org/netgreen/
http://sonomacleanpower.org/profit/
http://sonomacleanpower.org/drive-evergreen/
http://www.sonomacleanpower.org/energize
http://www.lancasterchoiceenergy.com/index.php
http://www.lancasterchoiceenergy.com/your-options/clear-choice/
http://www.lancasterchoiceenergy.com/your-options/smart-choice/
http://www.lancasterchoiceenergy.com/lce-personal-choice.html
http://www.lancasterchoiceenergy.com/smart-choice-champions/
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Research & Resources

CleanPowerSF:
Green – Basic, default service
SuperGreen – Optional 100% renewable energy
Solar Net Energy Metering – Bill credit for clean power fed to the grid

Peninsula Clean Energy:
EcoPlus – Basic, default service

Eco100 – Optional 100% renewable energy
Solar Net-metering – Bill credit for clean power fed to the grid

Silicon Valley Clean Energy:
GreenStart – Basic, default service
GreenPrime – 100% carbon free, 100% renewable
Solar Rooftop – net metering program

Clean Power Alliance

Desert Community Energy

http://sfwater.org/index.aspx?page=748
http://sfwater.org/index.aspx?page=960
http://sfwater.org/index.aspx?page=961
http://sfwater.org/index.aspx?page=1033
http://www.peninsulacleanenergy.com/
http://www.peninsulacleanenergy.com/energy-options/
http://www.peninsulacleanenergy.com/energy-options/
http://www.peninsulacleanenergy.com/energy-options/solar-customers/
https://www.svcleanenergy.org/
https://www.svcleanenergy.org/choices
https://www.svcleanenergy.org/choices
https://www.svcleanenergy.org/choices
https://www.cleanpoweralliance.org/
https://www.desertcommunityenergy.org/

